(& =F)

Rewarding Learning

General Certificate of Secondary Education
2022

Centre Number

Candidate Number

Leisure, Travel and Tourism
Unit 2

Promoting and Sustaining the Leisure,
Travel and Tourism Industry

[GLE21]

TUESDAY 31 MAY, AFTERNOON

*GLE21*

1 hour 30 minutes.

INSTRUCTIONS TO CANDIDATES

Write your Centre Number and Candidate Number in the spaces
provided at the top of this page.

Write your answers in the spaces provided in this

question paper.

Answer all four questions.

You are provided with an insert for use with Question 2.

Do not write your answers on this insert.

INFORMATION FOR CANDIDATES

The total mark for this paper is 100.

Quality of written communication will be assessed in
questions 3(d) and 4(f).

Figures in brackets printed down the right-hand side of pages
indicate the marks awarded to each question or part question.

For Examiner’s
use only

Question

Number Marks

1
2
3

4

13133

Total
Marks




1 (a) Define the term marketing. Examiner Only

Marks | Remark

[2]

(b) Describe the following terms and give one example of each.

Tangible product

Intangible product

[6]

(c) Explain the importance of place as part of the marketing mix.

[3]
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(d) Market segmentation by age is one way to provide products and Examiner Only
services to meet the needs of customers. Marks | Remark

Identify four other ways to segment the market.

1.

2.

3.

4. [4]

(e) Many leisure, travel and tourism organisations now use e-marketing
to promote their products and services, such as websites and
online booking.

(i) Identify two other methods of e-marketing.

1.

2. [2]

(ii) Explain one benefit to an organisation when using a website to
promote its products and services.

[3]
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(f) Discuss two reasons why leisure, travel and tourism organisations Examiner Only
continually alter their marketing mix. Marks | Remark

[6]
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2 (a) Leisure, travel and tourism organisations conduct market research. Examiner Only
Other than telephone questionnaires, identify four other methods of Marks | Remark
market research.

1.

2.

3.

4. [4]

(b) Describe one advantage and one disadvantage of telephone
questionnaires.

Advantage

Disadvantage

[6]
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Study the Insert provided which shows a flyer that has been
produced to promote winter breaks.

(c) Describe how the following planning steps are important to ensure that
the promotional activity is effective.

Identifying clear objectives

Identifying the target market

[4]

(d) Discuss the importance of monitoring and evaluating the
promotional activity of offering winter breaks.

[6]

Examiner Only

Marks | Remark




(e) Other than a flyer, identify five other promotional materials that the Examiner Only

hotel might use. Marks | Remark

1.

2.

5. [5]

(f) Identify and describe two factors which make this flyer effective.

[6]
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3 (a) Many people use airlines to travel to a destination. Other than

restricted items which may not be included in hand luggage, identify
four safety and security measures taken at the departure airport.

1.

2.

3.

4.

[4]

(b) Place a tick [v] in the correct box to indicate which items are allowed

or restricted in hand luggage on an airplane.

Table 1

Item in hand luggage

Permitted

Yes No

Hammer

Sharp scissors

Phone charger

(c) List three precautions a traveller might take when travelling to a

country where malaria is a health risk.

1.

[3]

2.

13133 8
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Hurricane to Zika virus
hit Florida outbreak in Mexico

Terrorist attack in
the south of France

(d) Analyse, using different impacts, how the three emergency situations
identified above may affect travellers.

Quality of written communication will be assessed in this question.

[9]

Examiner Only

Marks | Remark
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4 (a) Define the term sustainable tourism. Examiner Only

Marks | Remark

[2]

Tourism in Venice

Graph removed due to Copyright.

Graph can be found on

Venice City Project - Demographics

3rd graph - Estimated population increases
https://venicecityproject.wordpress.com/background/demographics/

Fig. 1: Tourism in Venice (actual and predicted)

Venice has won approval to introduce an entry fee of up to €10
(£9; $11.50) for short-stay tourists.
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Fig. 1 shows information about tourism in Venice.
Answer the following questions.

(b) Using the information in Fig. 1, place a tick [v/] in the correct box to
indicate whether the following statements are true or false.

True False

Tourist numbers to Venice are forecast to rise in
the future.

The population of residents will remain at the
same level.

In 1980 the number of tourists to Venice
was 1200000.

[3]

(c) Venice plans to charge visitors to enter the city. Describe what effect
this might have on the local economy.

[3]

(d) Other than a congestion charge, identify three methods used to
reduce the negative impacts of tourism development at a destination.

1.

2.

3. [3]
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Examiner Only

Marks | Remark

Environmental
impact

Economic
benefits

Conserving
cultures

Source: Chief Examiner

Fig. 2

Fig. 2 shows information about sustainable tourism.

(e) Explain how to practise the principles of sustainable tourism in
relation to:

(i) Minimising environmental impact

[2]

(ii) Creating economic benefits

[2]
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(f) Discuss the ways a responsible traveller should respect a destination Examiner Only
and its inhabitants, socially, economically and environmentally. Marks | Remark

Quality of written communication will be assessed in this question.

[9]

THIS IS THE END OF THE QUESTION PAPER
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Sources:
Table 1...... © Getty Images

Permission to reproduce all copyright material has been applied for.
In some cases, efforts to contact copyright holders may have been unsuccessful and CCEA
will be happy to rectify any omissions of acknowledgement in future if notified.
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CREVENISH HOUSE COUNTRY HOTEL

WINTER BREAKS -
TWO NIGHTS B&B AND ONE DINNER

from £180.00 based on two adults sharing

e Two-night stay in a classic double room
e Full Irish breakfast

e Onedinner in award-winning Lakeside
Restaurant on the evening of your choice

e COMPLIMENTARY AFTERNOON TEA

e Complimentary access to Crevenish House
Leisure — swimming pool, steam room,
jacuzzi, sauna, gym and outdoor hot tub

e Complimentary Wi-Fi
e Complimentary bottled water and fruit in
room on arrival

e Available on selected dates November
2021-March 2022

e All rates are based on two adults sharing

Source: © Getty Images

Contact:
Crevenish House
75 Lakeside Road, Kesh, Co. Fermanagh
Telephone 028 936785
www.crevenishhouse.co.uk
info@crevenishhouse.com
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